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Many of our clients come to us with a question that
soundslike a paradox. How can we addressour plastic
packagingas part of our sustainablestrategy? Contrary
to public belief, plastic packagingis, in some cases,the
most sustainableoption for the time being. But how can
sustainabilityand the negativeimageof plasticpackaging
be reconciled?

We took a deep-dive into online conversationsabout
plasticin relation to sustainablebrandsandstrategieswith
our BL*AItool. We alsodeployedan online BL*Bootcamp
to start a conversationwith consumersdirectly.

Thiswhitepaperpresentsthe highlightsof this exploration
and, while on the journey to sustainablesolutions, can
help you addressyour plastic packagingin a way that
consumerscanunderstandandtrust.



Introduction
Å The rising tension of plastic
Å 7 ways for organisations to                              

deal with plastic
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How can we address 
our plastic packaging 

as part of our 
ǎǳǎǘŀƛƴŀōƭƛǘȅ ǎǘǊŀǘŜƎȅΧ



éuntil we can implement a sustainable solution?
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fossiled based 

plastics

new 

solutions



6

and in the meanwhile deal with the frustration 
and distrust consumers have



Our approach combining AI with our qual 
expertise
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Indepth with BL*AI

Over 80 rich, inspiring, 
global sources

BRAND
Emerging & 
X-category

CULTURAL
Online

magazines

INFLUENCER
Blogs and
websites

CONSUMER
Blogs &
forums

GROUPS
Χ ƎƻǾŜǊƴƳŜƴǘ
and charities

EXPERTS
Blogs, articles
and websites

INTERNAL
documents
& reports

And
aƻǊŜΧ

Analysis

Qualitative human 
analysis, accelerated 

by AI technology

Insights & Innovation experts

&

discover.ai tooling

Output

7 ways to deal with 
the paradox of plastic

Explore with consumers

4 online focus groups with 
NL consumers
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Plastic frustratesé

άLǘΩǎ ŜǾŜǊȅǿƘŜǊŜΣ ȅƻǳ 
ŎŀƴΩǘ Řƻ ǿƛǘƘƻǳǘ ƛǘΣ 
ŜǾŜƴ ƛŦ ȅƻǳ ǿŀƴǘ ǘƻέ 

ά¢ƘŜ ŦƛǊǎǘ ǘƛƳŜ L ǎŀǿ 
how big the plastic 

part of my garbage is, 
ƛǘ ǎƘƻŎƪŜŘ ƳŜΗέ

άbƻǿ ȅƻǳ ǎŜŜΣ ǘƘŜȅ 
(consumers) hate 

plastic, but in the end 
choose the plastic 

pack above the 
ƻǘƘŜǊǎΧέ

both consumers and marketeers

άCƛǊǎǘ ǘŀƭƪƛƴƎ ŀōƻǳǘ 
how green they 

(consumers) are, but 
not willing to go the 
extra mile to recycle 
ǘƘŜ ǇƭŀǎǘƛŎǎΧέ
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hƴ ǇƭŀǎǘƛŎ ƛǘΩǎΧǘƘŜ 
classic 

Ψ¢I9¸ ŘƻƴΩǘ Řƻ ǿƘŀǘ 
they say nor say what 

¢I9¸ ŘƻΩ



10

Bridging the paradox 
towards a win-win, 
friction freesolution

ΨƎƻƻŘ ŦƻǊ ƳŜΣ ƎƻƻŘ ŦƻǊ 
ǳǎΩ


