The Plastic Paradox

How to address plastic packaging
as part of a sustainable strategy
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Many of our clients come to us with a question that

soundslike a paradox How can we addressour plastic

packagingas part of our sustainablestrategy? Contrary
to public belief, plastic packagingis, in some cases,the

most sustainableoption for the time being But how can

sustainabilityand the negativeimage of plastic packaging
be reconciled?

We took a deepdive into online conversationsabout
plasticin relationto sustainabldorandsand strategieswith
our BL*Altool. We alsodeployedan online BL*Bootcamp
to start a conversatiorwith consumerdirectly.

Thiswhitepaperpresentsthe highlightsof this exploration
and, while on the journey to sustainablesolutions, can
help you addressyour plastic packagingin a way that
consumers<anunderstandandtrust.




Introduction

A The rising tension of plastic

A 7 ways for organisations to
deal with plastic
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fossiled based new
plastics solutions
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Our approach combining Al with our qual

expertise
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7 ways to deal with
the paradox of plastic

Qualitative human

4 online focus groups with analysis, accelerated

Over 80rich, inspiring,
NL consumers by Al technology

global sources
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