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What can we learn from the online 
world of personal resilience to help 
brands to become more relevant to 
consumers' resilience efforts?

Report - BL*Discover.ai research



Introduction

The uncertain times during the covid-19 pandemic show 
the importance of resilience on many different levels; our 
physical health and immune systems are attacked, the 
financial crisis affects many of us and all the while we are 
asked to stay socially distanced and isolated from friends 
and family. How can we deal with these difficulties as 
individuals, companies and societies?

This sparked the question what resilience actually is. This 
term has gained popularity in the past years but seems to 
be of more and more importance in our current pandemic 
society. How are different people working on strengthening 
their resilience in dealing with uncertainty and difficulty 
and how can they best be supported? 

!ǎ ƻǊƎŀƴƛǎŀǘƛƻƴǎ ŀǊŜ ōǳǎȅ ǘƻ ǇǊŜǇŀǊŜ ŦƻǊ ǘƘŜ ΨƴŜǿ 
ŜŎƻƴƻƳȅΩΣ ǘƘŜȅ ŀƭǎƻ ƘŀǾŜ ǉǳŜǎǘƛƻƴǎ ŀōƻǳǘ ǘƘŜ ƛƴŦƭǳŜƴŎŜ ƻŦ 
the social and cultural changes due to this new situation, 
about the impact on their target groups, brand, chains, 
products and communication and how to act upon this. Via 
our artificial intelligence solution BL*AI we have explored 
the territory of personal resilience and how people, brands 
and categories can bounce back into the new normal. 



Our approach combining AI with our expertise
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We are living in a 
global, fluid society

In the past decades our society has grownto
be more andmore fluid, individualisticΣ Ψƻƴ 
demandΩ andgloballyconnected

Through digital technologiesandinnovation, 
the way we work, communicate, are social, 
eat andlive have becomemore digitally
connected, flexible, but fragmentedat the
sametime

People have more freedomto arrangeand
build their own livesat anymoment andfrom
anywhere

However, peoplealsofeel more responsibility
for manydifferent aspectsof their lives, 
without clearstructureson how or whento
do so



Beingableto deal with the pressures
of the 24/7 economyand
micromangementof life requiresa lot 
of usphysicallyandemotionally

In turn, manyuncertainties, like 
climatechange, financial crises and
pandemics, are threateningour
societiesas a whole

As a response, beingresilientis 
associatedwith a valuethat
individuals, communitiesand
organisationscanhave in dealingwith
the multitudesof pressure, dangerand
uncertaintythat are part of our 
modern lives

Resilience is an answer to the global, fluid society
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Resilience is everywhere, its 
popularity rising proportionally with 

the dangers, or perceptions of 
dangers, facing the planet: climate 
change, food shortages, financial 

crisis

Source

https://keywordsforcapitalism.com/2015/06/23/keywords-for-the-age-of-austerity-19-resilience/


Beingresilientdoes not meanan
absence of problemsandstress, it
actuallyacknowledgesthat there will
alwaysbedifficult situationsat some
point

Beingresilientis therefore a capacity
to deal with hard timeseffectivelyin 
order to recoverquickly, to be
independent, to adaptto the
circumstancesandto build the new 
normal

Resilience - being able to bounce back and face 
stress, uncertainty and shocks effectively
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AGIR (the Global Alliance for Resilience 
Initiative) defines resilience as the capacity of 
vulnerable households, families and systems 
to face uncertainty and the risk of shocks, to 
withstand and respond effectively to shocks, 

and to recover and adapt in a sustainable 
manner.

Source

https://ec.europa.eu/echo/what/humanitarian-aid/resilience/sahel-agir_en


In the past years, we have seenthe
term resiliencebecomemore and
more important

The ideaof resilienceanswersto a 
range of modern problems, from burn-
out to climatechange andfrom online 
bullyingto terrorism

In addition, the individualistic, global
andfluid society puts pressureon the
individualpeopleto preparefor and
deal with these problemson their own

We believethe currentCOVID-19 
pandemicwill amplifythis trend even 
further

Resilience is on the rise as the new hot topic

9
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Preparationandsecurity
It has becomeclearthat not everythingis in 
our control, sopeoplelook for waysto find
security andto be more preparedfor future

threats.

Focus on healthy lifestyles
The disadvantagesof a unhealthy

lifestyle are more clearlyfelt, which
stimulatespeopleto be more careful

about takingcare of themselves.

Facts& figures
Researchingandplanning activitiesand

purchasesensuresan informeddecisionon 
what is the best, safestandlessriskyoption 

in a society with manyoptions andrisks.

Developments in consumer behaviour & lifestyles

Ignited andacceleratedby the current pandemicwe seeseveralchanges in consumerbehaviourand lifestyles for the future
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Locality& closer circles
Localresources, friendsandfamily are 

valuedmore for accessibilityandsupport. 
Qualityis winning over quantity andlocal

over global.

Flexibleplanning 
In een uncertainfuture, peoplevalue

flexibility more in their planning, wherethey
canchange their plansor grabopportunities

last moment, especiallynow that more 
needsto be bookedbeforehand

Sustainable& self-reliant living
With a focus on the long term future of the

planetandhumanity, peopleare getting
more awareandcarefulwith their choicesto

be ableto live more independentlyfrom
othersand(depleting) resources.

Developments in consumer behaviour & lifestyles

Ignited andacceleratedby the current pandemicwe seeseveralchanges in consumerbehaviourand lifestyles for the future



As peoplewill be lookingfor waysto
strengthentheir resilience, brandsand
organisationscansupport them in their
efforts andhelp them to deal with the
complexitiesof our modern lives

After sustainability, we predict that
resiliencewill be the next hot topic that
brandscanandwill relate to in some
way or another

Resiliencecovers both our responsibility
for the sustainabilityof the planetand
for the peopleliving on it

In the remainderof this report, we will
therefore explainhow peopleare 
workingon their resilienceandhow
brandscanrelate to that

Resilience can help to reframe your brand in the
new normal

12



Index

1. Background ςthe riseof resilience

2. Five drivers of resilience

3. 10 ways to support the resilient consumer

4. Conclusion



Resilience is both a 
characteristic and
skill for dealing with
hard times

Resiliencecanbe seenboth as a 
personalitytrait anda skill

It mightbeeasierto deal with challengesif
resilienceis part of your character, but it is 
alsoa competencethat anyonecan
developandstrengthenlike a muscle

It is thereforesomethingthat anyonecan
work on, from male to female, youngto
old, individualto groupsandpoor to rich



The centralaimof strengtheningresilience
is to build the capacitytoάrespond 
effectively to shocks, and to recover and 
adaptƛƴ ŀ ǎǳǎǘŀƛƴŀōƭŜ ƳŀƴƴŜǊέ ǿƘƛƭŜ 
being in the face of uncertainty and stress

Resilience covers a broad scalaof different 
interpretations and coping mechanisms 
that we will group and order according to 
this framework

Horizontalaxis: interdependencyvs
independencyfocus
Verticalaxis: controlling vsresponsive
approach

Building the capacity to respond effectively to
uncertainty & stress
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Controlling

Independent focus ς
LΩƭƭdo it my way

Interdependencyfocus ς
I ama part of society

Lettinggo



We have distinguishedfive different 
drivers which together show what it
means to be resilient

Beingin control: independent and
prepared
Beingcareful: make sureto take care 
of self& others
Beingon top of it: ready to expectthe
unexpected
Beingconnected: empoweringand
encouragingeachother
Being agile: react with creativity and 
flexibility

Five drivers of resilience
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Independent focus ς
LΩƭƭdo it my way

Interdependencyfocus ς
I ama part of society

Being
connectedBeingagile

BeingcarefulBeingon top of 
it

Beingin control

Controlling

Lettinggo



The modern, fluid society with its focus on 
individualsandshared experiencesis 
generallyunderstoodas a more 
independent, flexibleandresponsive
society

We expectthat the currentpandemicwill
bringa filter over our society in which
beingprepared, planning ahead, being
carefulandhavinga feeling of control are 
more valued

At the sametime, the pre-pandemictrend 
in whichindividualsare held responsible
for their personal resilience, will onlybe
amplifiedandpressurepeopleto work on 
their personal capacityof resilience

Future perspective
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Independent focus ς
LΩƭƭdo it my way

Interdependencyfocus ς
I ama part of society

Being
connectedBeingagile

BeingcarefulBeingon top of 
it

Beingin control

Controlling

Lettinggo

Filter of the (post-)pandemic
society



People mighthave a natural inclinationto
follow a certaininterpretation, but 
strengtheningresilienceinvolvesusingthe
ideasandmechanismsfrom the different 
drivers simultanously

Brands andorganisationscantap into
ǇŜƻǇƭŜΩǎresilienceefforts by relatingtheir
messagesandcommunicationusingthe
different drivers

From these five drivers we have 
distinguished ten specific ways that 
people use to strengthen their resilience 
in which they can be supported by brands 
and organisations

Brands can support people in their resilience
efforts
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Independent focus ς
LΩƭƭdo it my way

Interdependencyfocus ς
I ama part of society

Being
connectedBeingagile

BeingcarefulBeingon top of 
it

Beingin control

Controlling

Lettinggo



1. Have the basics right

2. Createhealthyhabitsin dailylife

3. Buildhabitsof hygiene& cleaning

4. Get a grip on finance

5. Develop a growth mindset

6. Small but strong social circles

7. Embrace vulnerability

8. Harmony inside

9. Physical is everything

10. Go with the flow

10 ways to support the resilient consumer
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Independent focus ς
LΩƭƭdo it my way

Interdependency
focus ςI ama part 

of society

Controlling

Lettinggo



Focusing on 
resilience brings
opportunities for
many different 
product categories

We have relatedeveryΨǿŀȅ ƻŦ 
supportingthe resilientconsumerΩ to
relevant product categoriesandwill give
an insightin different thingsbrandscan
do with concrete examples

Finance Mobility Food Personal 
care

Digital 
technology

Home 
living

Retail Sports& 
leisure
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Being in control

Thisdriver speakstoǇŜƻǇƭŜΩǎfeelingsof 
insecurityandexpectationsof the worst
Value is placedon a feeling of control over 
ƻƴŜΩǎlife, especiallytheir fundamental
needs, in order to not be dependentwhen
thingsget worse
They might go to extremes out of a fear to 
not be prepared enough (buying two years 
worth of toiletpaper), to protect their 
standard of living and to look for stability 
and self-sufficiency

1 Have the basics right

Independency ProtectionExpect the worst Look for stability

1



V1 Conclusie slide met foto, gaat vooraf aan de inzicht slides die concl onderbouwen
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How toΧ
ΧǎǳǇǇƻǊǘ self-sufficiency& independency

Χprovidestability& security

ΧƻŦŦŜǊ ǎǳǇǇƻǊǘ ƛƴ preparation

1. Have the basics 
right

What brands can do

Examples
Team up with locals& be authentic
Be independent from long supplychains
Have a guaranteedsupply& availability
Builda mentalandphysicalpresencein the community
Ensure the versatility& durabilityof your products
Support the building of essentialskills



V1 Conclusie slide met foto, gaat vooraf aan de inzicht slides die concl onderbouwen
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In timesof uncertainty, the fundamentalneeds, whichare 
often taken for granted, form the basis for survival and
stability

Shelter, food on the table, clean water, sanitation, primary
health care anda bit of money to cover these thingsare 
essentialin ensuringǇŜƻǇƭŜΩǎability to bounceback after
disaster strikes

A sense of control andindependencyover their
fundamentalneedshelpsto givepeopleconfidenceand
strengthenstheir resilienceto deal with difficultieson 
their own

The run on the supermarkets duringthe coronacrisis shows 
the needof peopleto take the fulfillment of their primary
needs(food, toiletpaper) into their own hands

1. Have the basics 
right



Control PreparationIndependence Self-sufficiency

ά²Ŝ ƘŀǾŜ ŀ ƘŀƭŦ-acre garden, a half-acre of fruit 
and nut trees, and chickens planned for the 

spring all of which will help us become far more 
food self-ǎǳŦŦƛŎƛŜƴǘ Χ !ƭƭ ƻŦ ǘƘŜǎŜ ŦŜŀǘǳǊŜǎ ǿƛƭƭ 

come in handy during any extended 
disturbances or interruptions, whether a major 
hurricane, a terrorist event that takes down the 

ƎǊƛŘΣ ƻǊ ǎƻƳŜǘƘƛƴƎ ŜƭǎŜΦέ

Source

άL ƘŀǾŜ ǘǊƛŜŘ ǘƻ ƎŜǘ ŀ ŦŜǿ ǿŜŜƪǎΩ ǿƻǊǘƘ ƻŦ ŦƻƻŘ 
locally. Has been pretty successful so far but 

definitely a rush on food around here. I did get 
multiples of items that would not normally get. 

Milk. Meat. Pasta. Things like this. In these 
uncertain times I have tried to prepare as best I 

Ŏŀƴ ǿƛǘƘƻǳǘ ƻǾŜǊōǳȅƛƴƎΦέ

Source

image

άThere'sno way to be readyfor everything,but EmergencyEssentialscanget youpretty
darn close. Preparingfor your survivalneedsin a disastercanseemdaunting,but if you
follow a simpleplan, you'll be preparedbeforeyou know it. ΧYouŘƻƴΩǘhaveto be an
expert to thrive in an emergency. ²ŜΩǾŜhelped millions of Americansthrough every
majordisasterin this countrysince1987andǿŜΩƭƭdo the samefor youέ

ά²Ŝthink tiny housescan fill many different housingniches,includingaffordable and
attractive pocket neighborhoods in urban areas, homesteading in rural areas,
manageableand affordable getaways,options for combating homelessness,refugee
camps,bedand breakfasts,and manymore.ΧWe believethat everyoneshouldhavea
place to call home. If a person wants to call a beautifully crafted 250 square foot
structureάƘƻƳŜΣέtheyshouldbeableto get financingfor it, havea placeto put it legally,
andinsureit.έ

https://www.resilientdesign.org/creating-a-more-resilient-homestead/
https://www.interbrand.com/views/were-all-preppers-now/


Support Emergency solutionCharity Empowerment

One person, one bag of groceries, or one 
donation makes a difference. Steve shows that 
he firmly believes this as he explains why he 

helps people at the CenterΥ ά!ǎ ǘƘŜȅ Ǝƻ ƻǳǘ ƛƴǘƻ 
ǘƘŜ ƴƛƎƘǘΣ ȅƻǳ ƪƴƻǿ ŀǘ ƭŜŀǎǘ ǘƘŜȅΩǾŜ ƘŀŘ ƻƴŜ 

Ƙƻǘ ƳŜŀƭΦέ

Source 

ά¢ƘŜ ǿƘƻƭŜ ŜȄǇŜǊƛŜƴŎŜ ǿŀǎ ǘŜǊǊƛŦȅƛƴƎ ōƻǘƘ 
times, not knowing where I was going to spend 
the night. I felt abandoned and alone. At times I 

had no one to turn to. I would ask friends if I 
could sleep on their floor. They came through 
ŦƻǊ ƳŜ ŀǘ ŦƛǊǎǘ ōǳǘ ǘƘŜƴ ǘƘŜ ƘŜƭǇ Ǌŀƴ ƻǳǘΦέ

Source 

image

άThisBrighterLivesfor Refugeescampaignis oneof many things IKEAand IKEAFoundationdo to help
improvelife of refugees.ΧDesigningan alternativeshelterfor emergencyrelief and beyondςά.ŜǘǘŜǊ
{ƘŜƭǘŜǊέisa uniquecollaboration,whichhasresultedin a new,innovative,andmoredignifiedtemporary
homefor familieswho havehadto leavetheir own homebehind.έ

ά²ƛǘƘthe global coronaviruspandemiccausingrecordunemploymentand food insecurityskyrocketing
everywhere,Starbucksis working with FeedingAmericato get food to peoplewho needit most.ΧAn
estimated 37 million Americansare already struggling with hunger. ΧStarbucksis making sure all
unusedfood and ingredientsfrom its stores,distributioncentersand Princikitchensare endingup with
foodbanksor other localcommunitypartners.έ

άThis is Sheltersuit. This is a product for people in need. Water- and windproof jacket that can be
transformedeasilyin a sleepingbag. Madeby formerrefugeeswho aredistancedto the labourmarket.έ

https://www.feedingamerica.org/ways-to-give/planned-giving
https://www.theguardian.com/society/2017/aug/15/how-i-became-homeless-three-peoples-stories


Being careful

This driver of resiliencefocusesmore on 
prevention andthe avoidanceof risks
Fromthis ideait is important to act 
carefullyandto buildhealthylifestyles in 
order to preventunexpecteddisasters to
hit (hard)
High importanceis placedon (social) rules
andadvice, the creationof goodand
healthyhabitsandthe takinggoodcare of 
yourselfandthe peoplearoundyou

3 Buildhabitsof hygiene& cleaning

Avoid risk PreventionRoutines & rituals Rules & advice

3

2

2 Createhealthyhabitsin daily life



V1 Conclusie slide met foto, gaat vooraf aan de inzicht slides die concl onderbouwen

How toΧ
ΧƎƛǾŜ ǇǊŀƎƳŀǘƛŎ ƛƴǎǘǊǳŎǘƛƻƴǎ ϧ ŎƻŀŎƘƛƴƎ ŦƻǊ Řŀƛƭȅ ƭƛŦŜ

ΧƳŀƪŜ ƛǘ Ŝŀǎȅ ǘƻ ǎǘŀǊǘ ϧ ǇǊƻƎǊŜǎǎ

ΧƳŀƪŜ ƛǘ ŦŜŜƭ ǊŜǿŀǊŘƛƴƎ

Examples
Relateto dailychallengesandlifestyles
Be clearin your communication
Enabletiny habits
Support track & trace
Usegamificationto make it fun
Includewaysof socialsharing& confirmation

28

2. Create healthy 
habits in daily life

What brands can do
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2. Create healthy 
habits in daily life

The benefits of a healthylifestyle are well-known: a 
strongerimmunesystem, lessrisk of diseaseandorgan
failure andeven better mentalhealth

A healthylifestyle includesa nutritious diet, regular
exerciseandrestful sleep in order to keep a healthy
weightandstrong vital organs, balancedhormones, an
activebrainandgoodmood.

However, in the currentdigital andfastmovingsociety, 
stayinghealthyposes dailychallengesto manyof us

A healthy, nutritious diet seemsaneffort whenfast food and
quick, unhealthysnacks are easilyavailable
Time for exerciseneedsto be plannedin our busy schedules
Andrestful sleep is challengedby the useof technologies, high 
pressureandeasy distractions

People are lookingfor waysthat make takingcare of their
physicalhealth more simple, more fun andmore 
integratedin their modern daylifestyles



Healthy food Immune systemOrganic Vitamins

άCƻƻŘ ŦƛƭƭŜŘ ŀ ǾƻƛŘ ƛƴ Ƴȅ ƭƛŦŜ ŦƻǊ ŀ ƭƻƴƎ ǘƛƳŜΦ L 
would eat when I was happy, sad, depressed, 
anxious. It was an awful cycle of eating like 

crap, feeling awful, and then doing it all over 
again. Food never judged me or put me down. I 
used food as a way to comfort myself for many 

ȅŜŀǊǎΦέ

Source 

άIƻƴŜǎǘƭȅΣ LΩƳ ƴƻǘ ǘƘŜ ōŜǎǘ ǇŜǊǎƻƴ ǘƻ ŀǎƪ ŦƻǊ 
nutritional information, but I will say this: 
ǿƘŜƴŜǾŜǊ LΩǾŜ ōŜŜƴ ƻƴ ŀ ǎǘǊŜŀƪ ƻŦ ƛƴŘǳƭƎŜƴǘ 

eating and drinking, my mental health takes a 
Ƙƛǘέ

Source

image

άWe want to makeit easierfor peopleto live better by eating tasty and nutritious food.
²ŜΩǊŜempoweringpeopleto cookhealthymealswith variedingredients,in flexibleways
that suit different lifestylesandbudgets.έ

άWe believethe healthy choiceshouldn't be a compromiseon taste! We've
foundthat usingthe bestingredientsnaturehasto offer makesthe bestsnacks,
and we'vegot over100delicious,wholesomecreationsfor you to look forward
to.έ

https://www.skinnytaste.com/skinnytaste-success-story-justine-traver/
https://markmanson.net/emotions/mental-health


Weight-loss ExerciseFitness Condition

άEverymomentmattersand everybit makesa big impact. Becausefitnessis the sumof
your life.¢ƘŀǘΩǎthe ideaFitbit wasbuilt onτthat fitnessis not just about gym time.LǘΩǎ
all the time. Howyouspendyourdaydetermineswhenyoureachyourgoals. Andseeing
yourprogresshelpsyouseeǿƘŀǘΩǎpossible.έ

άLΩǾŜ ƘŀŘ ŀ Cƛǘōƛǘ .ƭŀȊŜ ŦƻǊ н ȅŜŀǊǎΦΦΦΦ ƛǘ ƘŜƭǇŜŘ 
ƳŜ ƭƻǎŜ мтр ƭōǎ ƻǾŜǊ ǘƘŀǘ ǘƛƳŜ ǇŜǊƛƻŘΦέ

Source 

άIŀǾƛƴƎ ƪŜǇǘ ǳǇ Ƴȅ ƴŜǿŦƻǳƴŘ ƘŜŀƭǘƘȅ ƭƛŦŜǎǘȅƭŜ 
made me feel like all my hard work was paying 

ƻŦŦέ

Source

image

άDŜǘ ŀ ƭƛǘǘƭŜ ōƛǘ ƳƻǊŜ ƻǳǘ ƻŦ ƭƛŦŜ ǿƛǘƘ {ŀƴǘŀƴŘŜǊ /ȅŎƭŜǎ - a fun, healthy and easy way 
ǘƻ ƎŜǘ ŀǊƻǳƴŘέ

ά¢ƘŜ ǇƘȅǎƛŎŀƭ ŦƛǘƴŜǎǎ L ŘŜǾŜƭƻǇŜŘ ƛƴ ǘƘŜ 
Marines means that I can have lots of fun on 
the playground or playing chase in the field, 
ŀƴŘ L Ŏŀƴ ŎŀǊǊȅ ŀ ƪƛŘ όƻǊ ƪƛŘǎύ ŀǊƻǳƴŘ ŀƭƭ Řŀȅέ

Source

https://www.amazon.com/gp/customer-reviews/R25P879YP657QZ/ref=cm_cr_arp_d_viewpnt?ie=UTF8&ASIN=B07B48SQGT#R25P879YP657QZ
https://weightwatchers.com/us/charlotte
https://www.artofmanliness.com/articles/so-you-want-my-job-stay-at-home-dad/


Focus MoodImmune system Rest & relaxation

άLƴǘŜǊƴŀǘƛƻƴŀƭ ǘǊŀǾŜƭΣ ŘƛŦŦŜǊŜƴǘ ǘƛƳŜ ȊƻƴŜǎΣ 
children waking you up at night ςI am one of 

many in our generation struggling to get 
ŜƴƻǳƎƘ ǎƭŜŜǇΦ !ƴŘ ƛŦ L ŘƻƴΩǘ ƎŜǘ Ƴȅ т ς8 hours 

of sleep, I feel it immediately: I get grumpy, 
have problems to concentrate, and am not the 

ƛƴǎǇƛǊƛƴƎ ƭŜŀŘŜǊ L ǿƻǳƭŘ ƭƛƪŜ ǘƻ ōŜΦέ

Source 

ά²ƘŜƴ ȅƻǳ ŘƻƴΩǘ ƎŜǘ ŜƴƻǳƎƘ ǎƭŜŜǇΣ ƻǊ ǘƘŜ 
quality of your sleep is not restful, it takes a 
Ǝƛŀƴǘ ǘƻƭƭ ƻƴ ȅƻǳǊ ƳƛƴŘ ŀƴŘ ōƻŘȅέ

Source

άLackof sleepis a universalhealth problemthat connectedtechnologiescanhelp solve.
Philipsdevelopedthe SmartSleepDeepSleepHeadbandto help peoplewho do not get
the recommendedamount of sleepper night. ThiswearableboostsaǳǎŜǊΩǎslow-wave
activity in real-time to enhancerestorativeperiodsof slow-wavesleep.έ

image

ά{Ŝǘyourselfup for relaxationwith lavender-scentednight cream(the scentis knownto
promote sleep). Hyaluronic acid in this top-tested GH Seal star's formula restores
moisture to combat everythingfrom wrinkles to drynessto dull-looking skin so you'll
wakeup lookingrefreshed.έ

https://www.philips.com/a-w/about/news/archive/blogs/innovation-matters/20190826-ready-for-liftoff-exploring-the-benefits-of-smartsleep-deep-sleep-headband-in-space
https://mindfulminutes.com/new-years-resolutions-for-2019/
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How toΧ
ΧƳŀƪŜ ƛǘ ƳƻǊŜ ŜŀǎȅΣ ŦǳƴΣ ŦǊƛŜƴŘƭȅΣ ŜƴƎŀƎƛƴƎ ǘƻ ŎƭŜŀƴ

ΧƳŀƪŜ ƎƻƻŘ ƘȅƎƛŜƴŜ ǇǊŀŎǘƛŎŜǎ ƛƴǘǳƛǘƛǾŜ

ΧŜŘǳŎŀǘŜ ϧ ƛƴŦƻǊƳ ŎƭŜŀƴƛƴƎ ŀƴŘ ƘȅƎƛŜƴƛŎ Ƙŀōƛǘǎ

Examples
Usecolourfulandfun (packaging) design & tone of voice
Highlight the positiverewards& the feel goodfeeling
Usegamificationandmake tasksplayful
Implement touchless & contactless solutions
Use persuasive and coercive designs
Provide clear overviews of tasks & practices
Coach right practices
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3. Build habits of 
hygiene & 
cleaning

What brands can do
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3. Build habits of 
hygiene & 
cleaning

The currentpandemichas shineda bright light on the
importanceof hygieneas oneof the most important 
factors in preventingthe spread of sicknesses

Proper personal hygienemeans taking care of every 
aspect of the body, from keeping it clean to looking your 
best and it includes practices such as bathing, washing 
your hands, keeping your hair clean and brushing your 
teeth

It also includes the hygienic handling of food by rinsing 
fresh produce and washing your hands before cooking and 
eating, plus the proper cleaning of living spaces

The benefits of good hygiene do however reach further 
than the prevention of sickness, since good hygiene is 
critical for social acceptance; it might even make a 
difference in getting hired or getting a promotion 

Educating the benefits of personal hygiene & cleaning 
practices and supporting people in creating hygienic 
habits is essential in creating healthy living environments 



Habits PreventionTouchless Disinfection

άDƻƻŘ ƘȅƎƛŜƴŜ ƛǎ ŎǊƛǘƛŎŀƭ ŦƻǊ ǎƻŎƛŀƭ ŀŎŎŜǇǘŀƴŎŜΣ 
because most people don't want to be around 

ƻǘƘŜǊǎ ǿƘƻ ŀǊŜ ŘƛǊǘȅ ƻǊ ǎƳŜƭƭȅέ

Source

άL ŀƳ ǾŜǊȅ ƛƳǇǊŜǎǎŜŘ ǿƛǘƘ ǘƘƛǎ hǊŀƭ-B Genius X 
¢ƻƻǘƘōǊǳǎƘΦ Χ !ŦǘŜǊ ƻƴƭȅ н ǳǎŜǎ L Ŏŀƴ ŦŜŜƭ Ƴȅ 

teeth are smoother. ... The new feature of 
connecting it to the app is also a great addition. 
It sensors your brushing and then gives you tips 

on how to improve. This is new technology I 
wasn't aware existed until now such a great 

ŦŜŀǘǳǊŜΗέ 

Source

image

άWhenand how often shouldyou actuallywashyour hands?Readon to find out more
about our step-by-stepinstructionson how to washhandsproperlyand learnwhy it is so
important to washyourhandsthoroughlyandcorrectly.έ

άA brushthat coachesfor a cleanthat wins.ΧTheOral-B10000GeniusXhelpsyoubrush
likeyourdentistrecommends. It hasa revolutionaryArtificial Intelligencetechnologythat
enables it to recognizeyour brushing style and coachesyou for your best results
everyday.έ

άUVCGermicidalHandLampςA high-performance,handheldUVlampfor disinfectionof
equipmentand surfaces. Offers a high UVCoutput at 254nm to reducebacteria and
virusesin seconds. Ideal for rapid disinfectionof work stations,equipment,officesand
packages.έ

https://healthfully.com/10-reasons-for-personal-hygiene-4555639.html
https://oralb.com/en-us/oral-b-genius-x-10000-rechargeable-electric-toothbrush/


Fun Good practicesBenefits Intuitive

άL ƘŀǾŜ ōŜŜƴ ǳǎƛƴƎ ŀƴŘ ōƭƻƎƎƛƴƎ ŀōƻǳǘ aŜǘƘƻŘ 
cleaners for over 6 years. ... They smell good 

ŀƴŘ ƳŀƪŜ ŀ ǘŀǎƪ ƭƛƪŜ ŎƭŜŀƴƛƴƎ ŦǳƴΦέ

Source

άLŦ L Ŏŀƴ ŜǾŜƴ ƎŜǘ ǎƻƳŜǘƘƛƴƎ ǎƛƭƭȅ ƻǊƎŀƴƛȊŜŘ ƭƛƪŜ 
a junk drawer, it feels like I accomplished 
something. I feel ready to take on other 

ŎƘŀƭƭŜƴƎŜǎΦέ

Source

image

άour powerful,planet-friendly cleaningproductshandlebig messesbeautifully. so leave
the cleanupto us.Χwemakerolemodelsin bottles.έ

άOurmissionis simple: a cleanerand brighter world.ΧTogether,we canmakewashing
andcleaningfun again!έ

https://ohhappyday.com/2012/03/clean-happy/
https://www.realsimple.com/home-organizing/cleaning/love-clean


Being on top of it

Thisdriver focuseson how resilienceis 
dependenton how preparedandready 
someoneis for different (unexpected) 
circumstances
Topreparein the best way, peopletend to
make informeddecisionsandtry to find
the information to act in the best way 
possiblefor the best outcomespossibleto
achievetheir goals andimproveon the
long term
Ambitionsto achieveandcomeout better, 
or even as the best, playan important role

5 Developa growth mindset

Preparation Goal focusFacts & figures Ambition

4

5

4 Get a grip on finance
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4. Get a grip on 
finance

What brands can do

How toΧ
Χbe approachable& supportive

ΧƻŦŦŜǊ insight& overview

ΧǎǳǇǇƻǊǘ doingmore with less

Examples
Be transparant andopen
Inform with facts& figures
Provideinformation on whereandhow to find help
Useeasy to understanddesign andlanguage
Usegamificationfor improvement
Show andexplainalternatives
Educatefinancial skills
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4. Get a grip on 
finance

With the current trend of disappearanceof cash andthe
riseof virtual andcontactlesspayments, peoplefeel less
in control over their money; it often feelsas if the state of 
their financesis basedon luck

However, by payingclose attention to their finances
througha budget, peoplecangaincontrol over the
numberon their bank account andcreatea fund for
emergencies, whateverthe heightof their paycheck

Whenthe time of recessioncomes, it is essentialto be
financiallypreparedby understandingthe options and
havinga back-up plan to preventfinancial anxietyand
worries

Because a growing body of evidence shows that anxiety 
about finances leads to poorer mental, physical and social 
wellbeing 

Transparency and support in dealing with finances can 
help people to get a better grip on their finances and their 
financial wellbeing



Budgeting Back-up plansEmergency fund In control

άL ǿƛǎƘ LΩŘ ǳƴŘŜǊǎǘƻƻŘ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ ǘƻ 
put away large chunks of money in savings to 
ƳŀƪŜ ŀ ŘƛŦŦŜǊŜƴŎŜ ƛƴ ȅƻǳǊ ŦƛƴŀƴŎŜǎέ

Source

ά!ǎ ǎƻƳŜƻƴŜ ǿƘƻ ǿŜƴǘ ŦǊƻƳ ƘŀǘƛƴƎ ƳŀǘƘ ǘƻ 
now having all of her funds automatically 
calculated, I can say hands-down just how 

helpful a budget can be.ά

Source 

image

άLǘΩǎall comingtogether. WhenȅƻǳΩǊŜon top of yourmoney,life isgood. Wehelpyou
effortlesslymanageyourfinancesin oneplace.έ

άaŀƴŀƎŜyour spendingand save. Stayon top of your spendingby trackingǿƘŀǘΩǎleft
after the billsarepaid. Makemoreinformedmoneydecisionsbycreatingcustombudgets
ȅƻǳΩƭƭstickto.ΧTrackyourinvestments. Reviewyourportfolio,monitorperformance,and
seemarketcomparisonsto havemoreconfidencein yourbuy/selldecisions.έ

άWhat really makesYou Need A Budget different is that we can teach you how to
manageyourmoneyandget aheadτfor good. What if yourbills rolled in and insteadof
piling up, you just paid them?No sweat. What if youŘƛŘƴΩǘevenrealizeit was payday
because you had money in the bank and ǿŜǊŜƴΩǘdesperate for that check to
arrive?Forgeteverythingyouthink youknowaboutbudgetingandprepareto experience
total control.έ

https://thefinancialdiet.com/the-10-big-money-questions-with-ashley-c-ford/
https://thefinancialdiet.com/how-a-facebook-group-gave-me-the-career-wakeup-call-i-needed/
https://thefinancialdiet.com/6-spreadsheet-tricks-that-will-actually-make-you-want-to-budget/


ά!ǘfirst direct ǿŜΩǾŜalways been committed to helping our customersfeel more
confidentwith money. With lessof our customerssayingthey feel anxiousabout money
than thosethat bankwith mostother major UKbanks,we thinkǿŜΩǊŜon the right track
but the journeyhasonly just begun. Thisyearour ambition is to do more,we want not
onlyour customersbut peopleacrossthe UKto havea healthierrelationshipwith money.
Becausewecanneverfeeltruly well until we feelfinanciallywell.έ

Support CopingTransparancy
Understanding 

options

ά¢ƘŜ ǇƭǳƳƳŜǘƛƴƎ ŦŜŜƭƛƴƎ ƻŦ ǎǳŘŘŜƴƭȅ ŦƛƴŘƛƴƎ 
ȅƻǳǊǎŜƭŦ ǳƴŜƳǇƭƻȅŜŘ ƛǎ ŀǿŦǳƭΣ ŀƴŘ L ǿƻǳƭŘƴΩǘ 

ǿƛǎƘ ƛǘ ƻƴ ŀƴȅƻƴŜέ

Source

άLΩƳ ƴŜǿ ǘƻ ǘƘƛǎ Ƨƻō ŀƴŘ L ŘƻƴΩǘ ƪƴƻǿ ǘƘŜ 
industry very well, and this is only my second 

year out of college but would love to not stress 
ǎƻ ƳǳŎƘ ŀōƻǳǘ ŦƛƴŀƴŎŜǎέ

Source

image

άWe understandthat someof our customersmay be worried about the effect that the
Coronavirus(Covid-19) couldhaveon their finances,for exampledueto a drop in income
or becauseof unexpectedexpensesor bills to pay. Weare readyandableto offer support
to thoseimpacteddirectlyor indirectlybyCovid-19.έ

https://thefinancialdiet.com/12-things-i-learned-after-losing-my-job-just-12-days-into-it/
https://thefinancialdiet.com/how-a-facebook-group-gave-me-the-career-wakeup-call-i-needed/
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How toΧ
ΧŜƳǇƻǿŜǊ ǇǊƻƎǊŜǎǎ ϧ ǇǳǎƘƛƴƎ ǘƘŜ ƭƛƳƛǘǎ

ΧǎǳǇǇƻǊǘ ōŜƛƴƎ ǎƳŀǊǘŜǊ 

ΧǎǳǇǇƻǊǘ ǇƭŀƴƴƛƴƎ ŀƘŜŀŘ ǘƻ ōŜ ƛƴŘŜǇŜƴŘŜƴǘ

Examples
Challenge people
Focus on learning
Usegamificationandcomparisons
Offer andsupport lifehacks
Implementtrack & traceoptions
Paint future scenarios
Proposelong term goals andambitions
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5. Develop a 
growth mindset

What brands can do


