The Resilient Consumer

Report- BL*Discover.ai research

What can we learn from the online
world of personal resilience to help
brands to become more relevantto £
consumers' resilience efforts? '




Introduction

The uncertain times during the covi® pandemic show
the importance of resilience on many different levels; our
physical health and immune systems are attacked, the
financial crisis affects many of us and all the while we are
asked to stay socially distanced and isolated from friends
and family. How can we deal with these difficulties as
individuals, companies and societies?

This sparked the question what resilience actually is. This
term has gained popularity in the past years but seems to
be of more and more importance in our current pandemic
society. How are different people working on strengthening
their resilience in dealing with uncertainty and difficulty
and how can they best be supported?
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the social and cultural changes due to this new situation,
about the impact on their target groups, brand, chains,
products and communication and how to act upon this. Via
our artificial intelligence solution BL*Al we have explored
the territory of personal resilience and how people, brands
and categories can bounce back into the new normal.




Our approach combining Al with our expertise
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Background; the rise of resilience
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Resilience Is an answer to the global, fluid society

Beingableto dealwith the pressures
of the 24/7 economyand
micromangemenbf life requiresa lot
of usphysicallyandemotionally

In turn, manyuncertainties like Resilience is everywhere, its
climatechange, financial crisesd A popularity rising prg@uior_\ally with
pandemics arethreateningour - the dangers, or-perceptions of
societiesas awhole v dangers, facing the planet: climate

change, food shortages, financial @
crisis
~ Source

As a responsdyeingresilientis
associatedvith avaluethat
individuals communitiesand
organisationsanhave indealingwith
the multitudesof pressure dangerand
uncertaintythat are part of our
modern lives
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https://keywordsforcapitalism.com/2015/06/23/keywords-for-the-age-of-austerity-19-resilience/

Resilience - being able to bounce back and face
stress, uncertainty and shocks effectively

Beingresilientdoesnot meanan
absence oproblemsandstress,it
actuallyacknowledgeshat there will
alwaysbe difficult situationsat some
point

Beingresilientis therefore a capacity
to dealwith hardtimeseffectivelyin
order to recoverquickly to be
independent,to adaptto the
circumstancesndto build the new
normal

BT
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AG he Global Alliance for Resilienc
Initiative) defines resilience as the capacit
vulnerable households, families and syste
B to face uncertainty and the risk of shocks
" withstand and respond effectively to shog

and to‘recover and adapt in a sustainab
manner.

Source
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https://ec.europa.eu/echo/what/humanitarian-aid/resilience/sahel-agir_en

Resilience is on the rise as the new hot topic

Inthe pastyears we haveseenthe
term resiliencebecomemore and
more important

Theideaof resilienceanswersto a
range of moderrproblems from burn-
out to climatechangeandfrom online
bullyingto terrorism

In addition, the individualisti¢ global
andfluid society putgressureon the
individualpeopleto preparefor and
dealwith theseproblemson their own

We believethe current COVIBEL9
pandemicwill amplifythis trend even
further
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Developments in consumer behaviour & lifestyles

Ignited and acceleratedby the current pandemicwe seeseveralchanges irconsumerbehaviourand lifestylesfor the future

Preparationand security Focus orhealthy lifestyles
It hasbecomeclearthat not everythingis in Thedisadvantagesf aunhealthy
our control, sopeoplelook for waysto find lifestyle are moreclearlyfelt, which
securityandto be more preparedfor future stimulatespeopleto be more careful
threats. abouttakingcare ofthemselves

10

Facts& figures

Researchingnd planningactivitiesand
purchasesnsuresaninformeddecisionon
whatisthe best,safestandlessriskyoption

in a societywith manyoptionsandrisks
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Developments in consumer behaviour & lifestyles

Ignited and acceleratedby the current pandemicwe seeseveralchanges irconsumerbehaviourand lifestylesfor the future

Locality& closercircles Flexibleplanning Sustainable& self-reliant living

Localresourcesfriendsandfamily are In eenuncertainfuture, peoplevalue With a focus orthe long termfuture of the
valuedmore for accessibilityandsupport.  flexibility more intheir planning,wherethey planetand humanity, peopleare getting
Quialityis winning ovequantity andlocal canchangetheir plansor grabopportunities more awareand carefulwith their choicesto

overglobal last moment,especiallynow that more be ableto live moreindependentlyfrom
needsto be bookedbeforehand othersand (depleting resources.
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Resilience can help to reframe your brand in the
new normal

"

Aspeoplewill be lookingfor waysto
strengthentheir resilience brandsand
organisationansupportthemin their
efforts andhelpthem to dealwith the
complexitiesof our modernlives

i

After sustainability we predictthat
resiliencewill be the next hot topicthat
brandscanandwill relateto in some
way oranother

Resiliencecoversboth our responsibility P = B o , |
for the sustainabilityof the planetand SN A A ' _BRER A
for the peopleliving onit o N s

L ot

In the remainderof this report, wewill
therefore explainhow peopleare
workingon their resilienceand how
brandscanrelate to that
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2. Five drivers ofesilience
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Resilience Is both a
characteristic and
skill for dealing with
hard times

Resilienceanbe seenboth as a
personalitytrait anda skill

It might be easierto dealwith challengesf
resiliencels part ofyour character butit is
alsoa competencethat anyonecan
developandstrengthenlike amuscle

It istherefore somethingthat anyonecan
work on, from maleto femalg youngto
old, individualto groupsand poor to rich




Building the capacity to respond effectively to
uncertainty & stress

Thecentralaim of strengtheningresilience
isto build the capacityto drespond
effectivelyto shocks, and toecover and
adaptAy | adzazaul Ayl ot S
beingin the face of uncertainty and stress

Resilience covers a broadalaof different
interpretations and coping mechanisms
that we will group and order according to
this framework

Horizontalaxis interdependencws
independencyfocus

Verticalaxis controllingvsresponsive
approach

YI VY SNE

Independent focug,
L dditfmyway

15

Lettinggo

GKATE S

Controlling

Interdependencyfocusq
| ama part of society
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Five drivers of resilience

Lettinggo

We havedistinguishedfive different

driverswhich together showwhat it

meansto be resilient el
Beingin control: independenand
prepared

Beingcareful makesureto take care
of self& others e oy
Beingon top ofit: readyto expectthe

unexpected

Beingconnected empoweringand Beingon top of
encouragingeachother i

Being agile: react with creativity and
flexibility

Interdependencyfocusg
| ama part of society

Beingcareful

Beingin control

Controlling
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Future perspective

Lettinggo

The modernfluid societywith its focus on
individualsand sharedexperiencess
generallyunderstoodas a more
independent,flexibleandresponsive
society

We expectthat the current pandemicwill ependencyoousc
Eg{;\%% :ggegrg‘éegf;r: rﬁ?\‘gﬁg;@"gfg‘g it Eilter-ofthe (post)pandemic a part of society
carefulandhavinga feeling of control are Bl
more valued

At the sametime, the pre-pandemictrend
in whichindividualsare heldresponsible
for their personalresilience will only be
amplifiedand pressurepeopleto work on
their personalcapacityof resilience

Controlling
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Brands can support people in their resilience
efforts

Lettinggo

Peoplemight have anaturalinclinationto
follow acertaininterpretation, but

strengtheningesilienceinvolvesusingthe
ideasand mechanismdgrom the different Beingagile
driverssimultanously

Brandsandorganisationantap into

LJS 2 LdeslBeceefforts by relatingtheir Independent focus
messagesnd communicationusingthe L @ditimy way
different drivers

Interdependencyfocusq
| ama part of society

From these five drivers we have Beingon top of Beingcareful
distinguisheden specific wayshat it

people use to strengthen their resilience
in which they can be supported by brands
and organisations Beingin control

Controlling
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10 ways to support the resilient consumer

Lettinggo

=

Havethe basics right

N

Createhealthyhabitsin dailylife

Buildhabitsof hygiene& cleaning

H

Get a grip orfinance

Interdependency
focus¢ lama part
of society

o1

06000

Develop a growth mindset Independent focus

o

\_ J

9. Physical is everything L J
10. Go with the flow Controlling
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& ® ®E® -
Focusing on

Finance Mobility Food Personal

resilience brings

O @®® @

opportunities for
many different
product categories

We haveelatedeveryWog | ¢ 2 ¥
supportingthe resilientconsumeflo
relevant productcategoriesandwill give
aninsightin differentthingsbrandscan
do with concreteexamples

Digital Home Retail Sports&
technology living leisure




3. 10 ways to support the resilient consumer
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Being in control

Q Havethe basics right

FiL -+ EF BY $2 ey Thisdriver speaksgo LJS 2 L#tehgsaf
S L insecurityand expectationof the worst
Value iplacedon a feeling of control over

2 Yy Sif@ &speciallytheir fundamental
needs in orderto not be dependentwhen
thingsgetworse

They might go to extremes out of a fear to
not be prepared enough (buying two years
worth of toiletpaper), to protect their
standard of living and to look for stability
and selfsufficiency

Independency Expect the worst Look for stability




What brands can do

HowtoX \
X & dzLJsé¥fliciency& independency

Xprovidestability & security

X2 FFSN PpagataldNI Ay

Examples
Team upwith locals& be authentic
Be independentrom longsupplychains
Have aguaranteedsupply& availability
Builda mentaland physicalpresencen the community
Ensurethe versatility& durability of your products
Supportthe building ofessentiakkills
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In times of uncertainty the fundamentalneeds whichare
often takenfor granted form the basisfor survivaland
stability

Shelter, food orthe table, clean watersanitation primary
health careanda bit of moneyto cover thesehingsare
essentiain ensuringLJS 2 Labisy®abouncebackafter
disaster strikes

A sense of contrandindependencyvertheir
fundamentalneedshelpsto givepeopleconfidenceand
strengthengheir resilienceto dealwith difficultieson
their own

The run orthe supermarketgduringthe coronacrisis shows

the needof peopleto takethe fulfillment of their primary
needs(food, toiletpaper)into their own hands

beautifullives
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WIND RIVER

— TINY HOMES ———

2 EMERGENCY
@ ESSENTIALS

'rlver tiny: homes

.\.4. V =

bringing The American Dream back to reallty by pioneering tiny homes that are €ustom, sustainable,

and of the utmost quality’

G 2 $hink tiny housescan fill many different housingniches,including affordable and
attractive pocket neighborhoodsin urban areas, homesteading in rural areas,
manageableand affordable getaways, options for combating homelessnessiefugee
camps,bed and breakfasts,and many more. X We believethat everyoneshouldhavea
place to call home If a personwants to call a beautifully crafted 250 square foot
structured K 2 Viley¥shouldbe ableto getfinancingfor it, havea placeto put it legally,
andinsureit.£

dThere'sno way to be readyfor everything,but Emergencyessential€anget you pretty
darn close Preparingfor your survivalneedsin a disastercan seemdaunting, but if you
follow a simpleplan, you'll be preparedbefore you knowit. X YouR 2 yh&véto be an
expert to thrive in an emergency? S Q efped millions of Americansthrough every
major disasterin this countrysincel987andg S QdtHe samefor youg

G2 S KL @&re gardénl af hatcre of fruit
and nut trees, and chickens planned for the
spring all of which will help us become far more
foodselfa dzF FAOASY 0 X ! ff 27
come in handy during any extended
disturbances or interruptions, whether a major
hurricane, a terrorist event that takes down the
ANARZ 2N a2YSGKAy3

Source

L KIFI@gS GNASR G2 3ISd
locally. Has been pretty successful so far but
definitely a rush on food around here. | did get
multiples of items that would not normally get.
Milk. Meat. Pasta. Things like this. In these
uncertain times | have tried to prepare as best |
Oty @6AGK2dzi 2 @SND dz

Source
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https://www.resilientdesign.org/creating-a-more-resilient-homestead/
https://www.interbrand.com/views/were-all-preppers-now/

It starts
with our

baristas ‘\

STARBUCKS that gets

F O O D S H A R E % packing up nourishing, :5%2!22 .\} T(;!;«g:i::ﬁclgflll

ready-to-eat surplus food

where you can donate
or volunteer too.

G 2 Atbefglobal coronaviruspandemiccausingrecord unemploymentand food insecurityskyrocketing One person, one bag of groceries, or one
everywhere Starbuckss working with FeedingAmericato get food to peoplewho needit most X An dﬁna]}_tlor; rnball<_es g dtlgf_erenche. Ste\lle_ shov;/ls tr?at
estimated 37 million Americansare already struggling with hunger X Starbucksis making sure all € firmly believes this as he expains why ne

~

helps people atth€entely a! a 0KSeé 3

unusedfood and ingredientsfrom its stores,distribution centersand Princikitchensare endingup with (KS yAIKGS &2dz 1y2s I
foodbanksor other localcommunitypartnersé K2 YSIf dé
Source

dThisis Sheltersuit Thisis a product for peoplein need Water- and windproof jacket that can be

g Sheltersuit transformedeasilyin a sleepingbagMade by former refugeesvho are distancedo the labourmarketé
G¢KS 6K2tS SELISNASYOS
times, not knowing where | was going to spend

6ThisBrighter Livesfor Refugeesampaignis one of manythings IKEAand IKEAFoundationdo to help  the night. | felt abandoned and alone. At times |
IKEA Foundation improvelife of refugees X Designingan alternative shelterfor emergencyrelief and beyondg & . S 0 U S Ndhad no one to turn to. | would ask friends if |
{ K S tida8rigBecollaborationwhichhasresultedin a new,innovative and more dignifiedtemporary could sleep on their floor. They came through
homefor familieswho havehadto leavetheir own homebehindg F2NJ YS |u FTANRU Odzu U
Source
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https://www.feedingamerica.org/ways-to-give/planned-giving
https://www.theguardian.com/society/2017/aug/15/how-i-became-homeless-three-peoples-stories

Being careful
a Createhealthyhabitsin daily life

G Buildhabitsof hygiene& cleaning

This driver ofresiliencefocusesmore on
preventionandthe avoidanceof risks

Fromthisideait is importantto act
carefullyandto build healthylifestyles in
orderto preventunexpecteddisasterdo
hit (hard)

Highimportanceis placedon (socia) rules
andadvice the creationof goodand
healthyhabitsandthe takinggoodcare of
yourselfandthe peoplearoundyou




What brands can do

\

HowtoX

~ Ve
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&

XYlF1S AG FSSt NSéPNﬁé&H

Examples
Relateto dailychallengesandlifestyles
Beclearin your communication
Enabletiny habits
Support track &race
Usegamificationto makeit fun
Includewaysof socialsharing& confirmation

beautifullives
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The benefits of &ealthylifestyle are welknown a
strongerimmunesystemlessrisk ofdiseaseandorgan
failure andevenbetter mentalhealth

A healthylifestyleincludesa nutritious diet, regular
exerciseandrestful sleep in ordeto keep ahealthy
weightandstrongvital organs balancedchormones an
activebrainandgoodmood.

However inthe currentdigitalandfastmovingsociety,
stayinghealthyposesdailychallenged¢o manyof us

A healthy, nutritious diet seemsan effort whenfastfood and
quick unhealthysnacks areasilyavailable

Timefor exerciseneedsto be plannedin our busyschedules

Andrestful sleep ischallengedoy the useof technologies high
pressureand easydistractions

People ardookingfor waysthat maketakingcare oftheir
physicahealth moresimple morefun andmore
integratedin their moderndaylifestyles
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Improving
nutrition

%*’% %«’f OWe want to makeit easierfor peopleto live better by eating tasty and nutritious food.
@é&@é’? 2 S Qaddvoweringpeopleto cookhealthymealswith variedingredients,in flexibleways
Unilever- that suit differentlifestylesand budgetsé

OWe believethe healthy choice shouldn't be a compromiseon taste! We've
foundthat usingthe bestingredientsnature hasto offer makesthe bestsnacks,
and we've got over 100 delicious wholesomecreationsfor youto look forward

to.£

GC22R FAEE{SR | @2AR AY
would eat when | was happy, sad, depressed,
anxious. It was an awful cycle of eating like
crap, feeling awful, and then doing it all over
again. Food never judged me or put me down. |
used food as a way to comfort myself for many
e Sl N&A o¢
Source

al 2ySaidftex LQY y2id GKS
nutritional information, but | will say this:
KSYSOSNI LQYS 0SSy 2V
eating and drinking, my mental health takes a
KAUE
Source
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https://www.skinnytaste.com/skinnytaste-success-story-justine-traver/
https://markmanson.net/emotions/mental-health

'5§§'f tbit

G¢KS LKeaAOlt FAGySaa
Marines means that | can have lots of fun on

the playground or playing chase in the field, _
In your I FyR L OlFYy OFNNE | 1AR

Source

. . . oEverymomentmatters and everybit makesa big impact Becausditnessis the sum of G4LQ@BS KFR | CAGoAG .t
‘Fl t blt yourlife. ¢ K | theQa Fitbit was built ont that fitnessis not just aboutgymtime. L G Qa YS t24S mtp foa 2@SN
all the time. Howyou spendyour day determineswhenyoureachyour goals Andseeing Source

yourprogresshelpsyouseeg K I ploSsible
GDSG F fAGGES 0AG Y2 NB-atudzbealyFandeasyway 6 A UK {F yilF yRSNJ / & Of Sa
02 IS0 | NRdzy Ré G1F@AY3I 1SLIG dzd Y& ySo1
made me feel like all my hard work was paying
2F T ¢
Source
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https://www.amazon.com/gp/customer-reviews/R25P879YP657QZ/ref=cm_cr_arp_d_viewpnt?ie=UTF8&ASIN=B07B48SQGT#R25P879YP657QZ
https://weightwatchers.com/us/charlotte
https://www.artofmanliness.com/articles/so-you-want-my-job-stay-at-home-dad/

Put your sleep to
work with

'

Philips SmartSleep~ .~
- Deep Sleep Headband -~

GLYGSNY I GA2YyFE (N @St >

dLackof sleepis a universalhealth problemthat connectedechnologiescan help solve Ch;:r?;ﬁ; i"r‘]’%kli?%gggr;ﬁoﬁ Qtiﬁjh;gﬁ‘r% ‘t’gzgtf
Philipsdevelopedthe SmartSleeeepSleepHeadbandto help peoplewho do not get Sy2dzaK af SSLIO ! ¢RhowsF L
e the recommendedamount of sleepper night. Thiswearableboostsa dza Sdl¥r@ave of sleep, | feel it immediately: | get grumpy,
vitvi _ti i i - have problems to concentrate, and am not the
activity in reaktime to enhancerestorativeperiodsof slowwavesleepe AV ALANAY I £6FRSNI L 4
Source

| & { soirselfup for relaxationwith lavenderscentednight cream(the scentis knownto
%RNI@R promote sleep) Hyaluronic acid in this top-tested GH Seal star's formula restores

moisture to combat everythingfrom wrinklesto drynessto dull-looking skin so you'll

: , G2 KSy @e2dz R2y Qi 3SG Sy
wakeup lookingrefreshec

quality of your sleep is not restful, it takes a
AAlLyu G2ftt 2y e2dzNJ Y
Source

Focus Immune system Rest & relaxation m
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https://www.philips.com/a-w/about/news/archive/blogs/innovation-matters/20190826-ready-for-liftoff-exploring-the-benefits-of-smartsleep-deep-sleep-headband-in-space
https://mindfulminutes.com/new-years-resolutions-for-2019/
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3. Build habits of What brands can do
hygiene &

aning '

HowtoX \
XYF1S A0 Y2NB Slaeéex Fdzys 7

XYlF1S 322R Ke3aASyS LINI|OGAC

XSRdAzOF 4GS 9 AYyTF2N)XY Of SIHYAY

/
Examples
Usecolourfulandfun (packaging design &one of voice
Highlightthe positiverewardsé& the feel goodfeeling
Usegamificationand maketasksplayful
Implement touchless & contactless solutions
Use persuasive and coercive designs
Provide clear overviews of tasks & practices
Coach right practices

,,,,,,,

beautifullives



2154 (0)()

3. Build habits of
hygiene &

aning '

Thecurrent pandemichasshineda bright light onthe
importanceof hygieneasone of the most important
factors inpreventingthe spread ofsicknesses

Proper personahygienemeans taking care of every
aspect of the body, from keeping it clean to looking your
best and it includes practices such as bathing, washing
your hands, keeping your hair clean and brushing your
teeth

It also includes the hygienic handling of food by rinsing
fresh produce and washing your hands before cooking and
eating, plus the proper cleaning of living spaces

The benefits of good hygiene do however reach further
than the prevention of sickness, since good hygiene is
critical for social acceptance; it might even make a
difference in getting hired or getting a promotion

Educating the benefits of personal hygiene & cleaning
practices and supporting people in creating hygienic
habits is essential in creating healthy living environments
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HOW TO WASH
YOUR HANDS
PROPERLY:

TUTORIAL AND
TIPS

dWhenand how often shouldyou actually wash your hands?Readon to find out more
about our step-by-stepinstructionson how to washhandsproperlyandlearnwhy it is so
importantto washyourhandsthoroughlyand correctlye

@A brushthat coachedor a cleanthat wins. X TheOralB 10000GeniusX helpsyoubrush
Oral-B like your dentistrecommendslt hasa revolutionaryArtificial Intelligencetechnologythat

enablesit to recognizeyour brushing style and coachesyou for your best results
everydayé¢

aUVCGermicidaHandLampg A high-performance handheldUVlamp for disinfectionof

LIGHT TECHNOLOGY  equipmentand surfaces Offers a high UVCoutput at 254nm to reduce bacteria and
virusesin secondsldeal for rapid disinfectionof work stations, equipment,officesand
packages

GD22R K@3aASYyS A& ONRIGAC

because most people don't want to be around

2ZUKSNR @0K2 I N5 RANI:
Source

aL Y OSNE AYLNSGEESR 6)
¢C220KONHzZAK® X ! FGSNI 2y
teeth are smoother. ... The new feature of
connecting it to the app is also a great addition.
It sensors your brushing and then gives you tips
on how to improve. This is new technology |
wasn't aware existed until now such a great
FTSEUdZNBHE
Source
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https://healthfully.com/10-reasons-for-personal-hygiene-4555639.html
https://oralb.com/en-us/oral-b-genius-x-10000-rechargeable-electric-toothbrush/

GL KI @S 0SSy dzaiay3a | yR
cleaners for over 6 years. ... They smell good
FYR YF1S + Glral tA1S

cour powerful, planetfriendly cleaningproductshandle big messeseautifully so leave
methOd the cleanupto us. X we makerole modelsin bottlesé

Source

seepje

Himalayan
supershells

oOur missionis simple a cleanerand brighter world. X Togetherwe can makewashing

andcleaningfun again'e GLT L OFy S$@Sy 338G a2y!
a junk drawer, it feels like | accomplished
something. | feel ready to take on other
OKI ff Sy3asao¢

Source
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https://ohhappyday.com/2012/03/clean-happy/
https://www.realsimple.com/home-organizing/cleaning/love-clean

Being on top of it
a Get a grip orfinance

° Developa growth mindset

Thisdriver focuseson how resilienceis
dependenton how preparedandready
someoneis for different (Unexpected
circumstances

Topreparein the best waypeopletend to
makeinformeddecisionsandtry to find
the informationto act inthe best way
possiblefor the bestoutcomespossibleto
achievetheir goalsandimproveon the
long term

Ambitionsto achieveandcomeout better,
or even aghe best,playanimportantrole




What brands can do

HowtoX
Xbe approachable& supportive

X 2 T ifiskM& overview

X & dzLJdd@ndidiore with less Y,

Examples
Be transparanandopen
Inform with facts& figures
Provideinformation onwhere andhow to find help
Useeasyto understanddesignandlanguage
Usegamificationfor improvement
Showandexplainalternatives
Educatefinancial skills
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With the currenttrend of disappearancef cashandthe
rise of virtualandcontactlesgppayments peoplefeel less
in control overtheir money;it often feelsasif the state of
their financesis basedon luck

However by payingclose attentiorto their finances
througha budget,peoplecangaincontrol overthe
numberon their bank accounandcreatea fundfor
emergencieswhateverthe heightof their paycheck

Whenthe time of recessiorcomes it is essentiako be
financiallypreparedby understandinghe optionsand
havinga backup planto preventfinancialanxietyand
worries

Because a growing body of evidence shows that anxiety
about finances leads to poorer mental, physical and social
wellbeing

Transparency and support in dealing with finances can
help people to get a better grip on their finances and their
financial wellbeing

39 beautifullives




YNAB.

infuit

mint.

Quicken

OWhat really makes You Need A Budget different is that we can teach you how to
manageyour moneyand get ahead for good Whatif your billsrolled in and insteadof
piling up, you just paid them? No sweat What if you R A Refeealizeit was payday
becauseyou had money in the bank and g S NBdespérate for that check to
arrive?Forgeteverythingyouthink youknowaboutbudgetingand prepareto experience
total controlé

AL (alcdmingtogether Whené 2 dzd tefsof your moneyslife is good We helpyou
effortlesslymanageyourfinancesin oneplace¢

G a I y lyaArSpendingand save Stayon top of your spendingby tracking g K | lef &
after the billsare paid. Make moreinformedmoneydecisiondy creatingcustombudgets

e 2 dlizktd. X TrackyourinvestmentsReviewyour portfolio, monitor performanceand
seemarketcomparisongo havemoreconfidencean yourbuy/selldecisiong

Budgeting Emergency fund Backup plans

GL sAaK LQR dzyRSNRG22R
put away large chunks of money in savings to

YI1S I RAFFSNBYOS Ay
Source
al a é2YS2yS g K2 ééyﬁ T

now having all of her funds automatically
calculated, | can say handswn just how
helpful a budget can bé.

Source
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https://thefinancialdiet.com/the-10-big-money-questions-with-ashley-c-ford/
https://thefinancialdiet.com/how-a-facebook-group-gave-me-the-career-wakeup-call-i-needed/
https://thefinancialdiet.com/6-spreadsheet-tricks-that-will-actually-make-you-want-to-budget/

first direct
The unexpected bank

Triodos @ Bank

welcome to the
money wellness
revolution.

G ! first direct g S Q &vays been committed to helping our customersfeel more
confidentwith money With lessof our customerssayingthey feel anxiousabout money
than thosethat bankwith mostother major UKbanks,we think ¢ S (bN#e right track
but the journeyhasonly just begun Thisyear our ambitionis to do more, we want not
onlyour customerdut peopleacrossthe UKto havea healthierrelationshipwith money
Becauseve canneverfeeltruly well until we feelfinanciallywell.€

OWe understandthat someof our customersmay be worried about the effect that the
CoronavirugCovid19) couldhaveon their finances for exampledueto a dropin income
or becauseof unexpectetxpense®r billsto pay. We are readyand ableto offer support
to thoseimpacteddirectlyor indirectlyby Covid19.£
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beautifullives


https://thefinancialdiet.com/12-things-i-learned-after-losing-my-job-just-12-days-into-it/
https://thefinancialdiet.com/how-a-facebook-group-gave-me-the-career-wakeup-call-i-needed/

9060

What brands can do
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Examples
Challengepeople
Focus orlearning
Usegamificationand comparisons
Offerandsupportlifehacks
Implementtrack &traceoptions
Paintfuture scenarios
Proposelong term goal&indambitions
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